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- ARTICLE 4 - GEOGRAPHIC SCOPE OF THE AGREEMENT

The Association defines its scope by reference to the market served
rather than the geographical location of the voyages concerned. Any voyage in
respect of which a marketing effort is made in North America falls within the scope
of the Association. It is understood that effectiveness and/or approval of this
Agreement by the FMC pursuant to the Shipping Act, 1984, and the Shipping Act,
1916, extends only to activities in connection with voyages on which passengers
embark or disembark at a United States port.l

ARTICLE 5 -AGREEMENT AUTHORITY
~ -

The Member Companies of this Association agree:
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(1) Provide a forum where companies engaged in the wgf!dwTde
operation and marketing of the cruise and passenger liner industry ~-'Noifu
America can meet and discuss matters of common interest and develop and 'agree on
activities aimed at promoting safe and secure cruise ship operations and marketing
the concept of shipboard holidays;

A. The Association will --

(2) Represent its Members' views in dealings with Conferences,
Associations and/or Agencies of the United States, local or foreign governments,
including international organizations, U.S. federal, state and local legislative
bodies, executive and regulatory agencies and departments, -licensing and taxing
authorities, ports and terminals authorities in matters relating to marketing, sales
and operation of passenger liner or cruise vessels, passenger cruises and their
operators, including commercial, safety, health, environmental, security and other
national or international policy issues;

(3) Represent Members in dealing with international regulatory
organizations, including regulatory bodies existing pursuant to and interpreting
and enforcing multinational conventions, treaties and other instruments;

(4) Represent Members in dealing with non-governmental
organizations, business corporations and private industry concerns, trade
associations and other similar entities in matters relating to the marketing and
operation of cruises, operation of cruise vessels and associated activities;

] The tenns of this Agreement and the filing of it with the Federal Maritime Commission ("FMC") do not and are
not intended to bring within the scope of the Shipping Act of 1984, as amended (including the antitrust exemption
conferred by the Act), or the jurisdiction of the FMC, any activities hereunder relating to the carriage of passengers
in the U.S. domestic trades or to service wholly between foreign ports or points.












